A number of times during his run for the presidency, Donald Trump viciously condemned “the media” in America.

He branded us liars, sleazy, “not good people” and among the worst human beings he has ever met.

At a meeting with reporters in May at Trump Tower, he said if elected he would keep up the criticism.

“You think I'm gonna change? I’m not gonna change,” he boasted.

In August, he even went so far as to threaten a rewrite of the nation’s libel laws if he were elected, calling out “the corrupt media.”

Now that he is the president-elect and will take office in about 60 days, those of us who consider ourselves seekers of the truth and loyal soldiers in the often-vilified Mainstream Media have to wonder if an all-out assault on press freedoms is headed our way.

Actually, what the president-elect has been doing is nothing new; candidates from both sides of the political aisle discovered long ago that attacking the media is a winning strategy.

However, it’s been years since a lone voice has been able to fire up crowds quite like this. Unfortunately for us, far too many Americans have jumped on the anti-media bandwagon this time around.

During a number of campaign appearances this year, Trump whipped his supporters into a frenzy, some appearing to foam at the mouth against those covering his rallies. And did you see the “Tree. Rope. Journalist. Some Assembly Required” T-shirts at some of his events. Those weren’t there by accident.

Has our news coverage been perfect? Of course not. Have we made mistakes? Of course we have. Have we learned a valuable lesson the hard way? I hope so.

Could Trump threaten the First Amendment, at least as it pertains to the press? My first inclination is to say it could never happen.

Yet, Trump has taken the conventional wisdom this year and turned it inside out and upside down.

It has been reported since his election that several Republican members of Congress now won’t be available for press conferences and that some have ordered their press secretaries not to return calls or even be available on a regular basis to the working press.

The narrative that has seemed to gain traction is one we’ve witnessed first-hand in Kansas. Beliefs, not facts, are what drives far too many public officials today.

So it’s not surprising that the newest “Word of the Year” from Oxford Dictionaries is “post-truth,” which an Oxford executive defines as “relating or denoting circumstances in which objective facts are less influential in shaping public opinion than appeals to emotion and personal belief.”

While that may be the “new reality,” those of us who love objective journalism must redouble our efforts to make sure we are digging deep to get the facts, getting confirmation from more than one source, and then reporting those facts to the public.

Our job is now more important than ever, and this is no time to be abandoning the bedrock principles of our craft because someone has decided to create his own reality and sold that fairy tale to far too many of our nation’s voters.

The First Amendment will only be in jeopardy if we flinch in our responsibilities to do our jobs.

This may very well turn into a staring contest.

Don’t blink!
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