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Nov. 22
Deadline for entries in the 
annual Awards of Excellence 
Contest for KPA.

Dec. 15
The 228th anniversary of the 
signing of the U.S. Bill of 
Rights.

Feb. 13, 2020
KPA Day at the Capitol, To-
peka.

March 19-20, 2020
Kansas Press Association Golf 
Tournament and Annual Con-
vention, Newton.

March 21, 2020
Sunflower State Spelling Bee.

April 2, 2020
Kansas Civics Games.

June 19, 2020
President’s Gala, Kansas State 
Historical Society, Topeka.
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The Shawnee Mission Post says 
its paywall is working.
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John Foust says sell differently to 
left brain, right brain customers.
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KPA president Travis Mounts 
invites members to Day at the 
Capitol on Feb. 13, 2020.
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Emily Bradbury encourages par-
ticipation in Civics Games.
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Consider being a Civics Games sponsor
Members newspapers 

of the Kansas Press 
Association might 

want to consider organizing 
a local team to particular in a 
new project sponsored by the 
association, the first Sunflower 
State Civics Games in 2020.

The Civics Games becomes 
the second outreach program 
for KPA after taking over man-

agement of the Kansas State 
Spelling Bee two years ago and 
a critical new revenue stream 
for the association.

The inaugural Kansas Civics 
Games is scheduled for April 
2, 2020.

“Since this a new initiative 
for KPA, we hope our member 
newspapers will encourage 
their local schools to send a 

team to the event,” said Emily 
Bradbury, KPA executive direc-
tor. “If you’ve got a local gov-
ernment or history teacher who 
would be interested, make sure 
they are aware of the games.

“Better yet, newspapers 
might want to sponsor a team 
for the games.”

See Emily Bradbury’s col-
umn on Page 8 for more.

KPA Executive Director Emily Bradbury is shown 
outside the Kansas State Historical Society, which 
will be the site of the President’s Gala event on 
June 19, 2020. The gala takes the place of the 

former President’s Banquet. It will include Hall of 
Fame inductions, Clyde M. Reed Jr. Master Editor, 
Murdock, Gaston Outstanding Mentor and Boyd 
Community Service award presentations as well.

Most Americans think people should have 
access to local news, even if they don’t 
pay for it, a new Gallup/Knight study 

has found.
However, as local outlets continue to adapt to 

the digital landscape, Americans are divided along 
partisan lines on how or even whether to sustain 
local news organizations.

Most Americans (76 percent) say they need 
local and state news organizations to be informed, 
and 59 percent see their local newspaper as an 
important symbol of civic pride. But when it 

comes to financial support, Americans’ behaviors 
do not match the value they place on local news, 
the report, “Putting a Price Tag on Local News” 
found.

“Americans see local news as the consummate 
public good — but they are deeply divided on 
how to address the financial challenges local news 
organizations face,” said Sam Gill, vice president 
for communities and impact and special adviser to 
the president at the John S. and James L. Knight 

Most citizens want access to local news

 See  LOCAL NEWS on Page  8

A question remains: Are they willing to help underwrite the cost?



By Christine Schmidt
Nieman Lab

Paywalls are working at some (inter)
national news organizations. But 
how are they working on the local 

— or even the hyperlocal — level?
Two years into its paywall, the north-

east Kansas-based Shawnee Mission Post 
is at the forefront of smaller outlets asking 
their readership for money in exchange for 
reading. More and more are considering 
it, but at a panel about increasing loyalty 
and the audience funnel during the recent 
Local Independent Online News Publish-
ers conference, one LION attendee asked, 
paraphrased: “That’s great, but how can 
we take that data back to help direct ad 
sales?”

Look, business models are different for 
different markets (and not all local models 
work in all local markets), but if The New 
York Times is seeing its digital advertising 
dip, advertising may not be the boat that a 
smaller outlet wants to tie itself to.

The Shawnee Mission Post, a member 
of the Kansas Press Association, currently 

employs three people full-time — the 
husband-and-wife team of Jay Senter and 
Julia Westhoff and reporter Leah Wankum, 
with Juliana Garcia joining full-time in 
January. After building an audience over 
10 years and growing its subscriber base, 
they plan to trim their emphasis on adver-
tising next year.

“[Small publishers] just don’t really 
see the value in what they do. They’re not 
forcing others to see that value,” Westhoff 
said. “For us, [introducing the paywall] 
was at the breaking point of ‘we’re going 
to do this or we’re going to be done.’ We 
are really grateful that it did work out. For 
us, after having doing the site for seven 
years, that needed to happen.”

The Shawnee Mission Post sees success 
in a new formula: Paywall. More civics. 
Fewer restaurants.

I first wrote about the site’s paywall in 
the summer of 2017, soon after Senter (the 
editor/publisher) and Westhoff (who joined 
the staff full-time as director of sales 
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2019-20 KPA Board
Travis Mounts

President
Times-Sentinel Newspapers

news@tsnews.com

Joey Young
First Vice President

The Clarion, Newton Now
joey@kspublishingventures.com 

Robin Clasen Wunderlich
Second Vice President

Eureka Herald
news@eurekaherald.com

Tomari Quinn
Treasurer

Topeka Capital-Journal
tomari.quinn@cjonline.com

Andy Taylor
Past President

Montgomery County Chronicle
chronicle@taylornews.org

Marcus Ashlock
Southwest District Director

Syracuse Journal
editor@thesyracusejournal.com

Nickole Byers
Northwest District Director

Ellis Review, Western World
review@gbta.net 

Jeff Cott
Legislative Director

Derby Informer
jeff@derbyinformer.com

Mary Hoisington
 At-Large Director

Great Bend Tribune
mhoisington@gbtribune.com

Jason Jump
Nondaily Membership Director

Kingman Leader-Courier
jjump@kconline.com

Chad Lawhorn
Daily Director

Lawrence Journal-World
clawhorn@ljworld.com

David Allen Seaton
Southeast District Director
Cowley CourierTraveler

daseaton@ctnewsonline.com

Ned Seaton
Northeast District Director

Manhattan Mercury
nseaton@themercury.com

See PAYWALL on Page 4

Julia Westoff and Jay Senter of the Shawnee Mission Post.

KPA October network winners

The following newspapers sold either direct placement, Kansas Display Ad, 
Kansas Classified Ad or out-of-state network ads in October. If you sell a 
KDAN or KCAN, which run in almost 150 Kansas newspapers, you keep half 

the money.
Sell outside of Kansas (SDAN or SCAN) or do direct placement in other papers 

and keep half the commission allowed to KPA.
Call Amber Jackson at KPA to get tips on how to sell these ads.
KDAN — Rural Messenger, five ads for a profit of $2,140; Humboldt Union, one 

ad for a profit of $450; Ellsworth County Independent-Reporter, one ad for a profit 
of $450.

DIRECT PLACEMENT — Eureka Herald, Hays Daily News.

Post finds local paywall works

https://www.niemanlab.org/2019/11/paywalls-can-be-a-big-lift-for-smaller-publishers-here-how-the-shawnee-mission-post-is-thriving-two-years-into-it/


Diane was telling me about her early 
days in selling.
“One day stands out in my mind,” 

she said. “I had back-to-back appointments 
with two different prospects to talk about 
a special section. The first person was 
interested in what his ad would look like 
and the importance of 
selecting illustrations to 
project the right image. 
The second person 
jumped right into the 
numbers and wanted 
to know the details 
of rates and tracking 
systems. 

“Both people bought 
ads, but it fascinated 
me that they arrived at 
their decisions in such 
different ways. Both 
cared about the appearance of their ads, but 
the first person cared more. Both people 
cared about numbers, but the second per-
son cared more. 

“That’s when I realized that there is a lot 
of truth in the right brain-left brain concept 
I had heard so much about. The left side is 
the logical, mathematical side and the right 
side is the emotional, creative side. 

“Of course, no one is 100 percent on 
either side, but most people have a natural 
tendency toward one side. Tendencies 
usually show up in childhood. Left brain 

children are better at math and right brain 
children are better at creative writing.” 

Diane explained that these traits are 
clearly evident in adults. “We’ve all been 
in conversations where the other person 
seems to be on a completely different 
wavelength. That could be due to different 
thinking styles. One of the key principles 
of selling is to ‘know your audience,’ 
which goes be-
yond knowing their 
company history and 
marketing motives. 
We have to get in 
step with the other 
person’s thinking 
style, too. 

“During a sales 
presentation, I try 
to adapt to the other 
person’s style. When I’m talking to left 
brainers, I focus on facts and figures – and 
I use testimonial examples with lots of 
statistical evidence. When I talk to right 
brainers, I concentrate on creative strategy, 
with similar testimonials. When I meet 
with two or more people, I make sure to 
include information for both types.” 

What about the ads themselves? “It’s 
interesting to study ads that deliberately 
take thinking styles into consideration,” 
Diane said. “Look through a technical 
publication and you’ll see ads that are filled 
with product specs and statistics. The same 

advertisers would have to take a different 
approach in a publication which appeals 
primarily to right brain readers. But in a 
general interest setting – like a newspa-
per – it’s smart to include ad elements that 
appeal to both types. 

“All of this has convinced me that flex-
ibility is one of the most important traits of 
an advertising professional,” she explained. 

“Too many people 
in this business think 
they can make the 
same presentation 
to everybody. That 
just doesn’t work. 
We have to make 
adjustments and do 
everything possible to 
connect. We shouldn’t 
expect them to adapt 

to us. We have to adapt to them.” 
Diane makes a good point. It’s not 

always about right and wrong. Sometimes 
it’s a matter of right and left. 

John Foust has conducted training 
programs for thousands of newspaper ad-
vertising professionals. Many are using his 
training videos to save time and get quick 
results from in-house training. E-mail for 
information at john@johnfoust.com.

(c) Copyright 2019 by John Foust. All 
rights reserved.
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Create,
Sell&
Profit

Call today for your free trial!
800-223-1600
metrocreativeconnection.com
service@metro-email.com

Ready-to-Use Spec Ads,
Digital Ad Development Tools,
Native Advertising Content
and More to Capture New
Revenue Opportunities
Go to metrocreativeconnection.com now to
preview the latest SearchBook®, and see how
Metro’s spec ads, images, special sections, tools
and ideas can help your publication navigate
new roads to revenue – in print and online!

John Foust

Left brain? Right brain? Yes, people are different

Diane makes a good 
point. It’s not always about 
right and wrong. Some-
times it’s a matter of right 
and left. 

Deadline extended for AOE entries
Members of the Kansas Press 

Association wanting to enter 
the Awards of Excellence news 

and advertising contest have until 10 p.m. 
Friday to complete their uploads.

This is the final deadline extension.
“The deadline has now been extended 

a number of times this year because 
we don’t want to leave anyone out who 
wishes to participate,” said Emily Brad-
bury, KPA executive director.

“But we must have this completed soon 

so the entries can be sent to our judges.”
The AOE contest is a way for writers, 

editors, photographers, advertising design-
ers and others to receive recognition for 
their best work.

One addition this year is the Journalist 
of the Year award.

As has been the case the past several 
years, most of the contest requires digital 
uploads.

Click here to access the website for 
uploading your entries.

This month’s question
Q. Can you give us an update on the Montgomery Family Fund In-
novator Incubator project? 

A. This new initiative was announced back in October and will 
award up to two grants (for a total of $5,000) for new, revenue-
producing innovation projects, business models and project that 
jump-start new revenue streams by KPA members. The application 
window closed on Nov. 10 and the winner(s) will be announced 
after Dec. 1.

http://marketing.multiad.com/acton/form/1171/004d:d-0001/0/index.htm
http://Betterbnc.com


Circle this date – Feb. 13, 2020. 
That’s the next Kansas Press Asso-
ciation Day at the Capitol. We need 

to have you there.
Kansas newspapers big and small have a 

vested interest in the happenings in Topeka, 
as do our readers.

But newspapers’ interests in legislative 
happenings go beyond 
simply reporting on 
what takes place in the 
Capitol.

There are new rum-
blings that legislators 
could take another shot 
at changing or eliminat-
ing public notice. We 
don’t yet know how 
serious those rumblings 
are, but the financial 
impact on newspa-
pers could be significant. The legal notice 
income that comes to some papers is the 
difference between closing and continuing 
to publish. Most industry watchers expect 
Kansas will lose newspapers if public 
notice goes away.

This also is a direct threat to open gov-
ernment. Newspapers have long served as 
the place where government shared with the 
public what it is doing. Public notices pro-
vide a permanent and unchangeable record 
of government action. Newspapers serve as 
independent overseers.

If public notice moves to government 
operated websites, what guarantee do we 
have that information now in public view 
will remain that way? And what guaran-
tee do we have that those records aren’t 
changed when something becomes too 

expensive, too embarrassing or too much of 
a hassle to fix?

Government cannot and should not be its 
own watchdog.

Newspapers still have the power to influ-
ence legislators and the laws they make. 
But to maintain that influence, we need to 
make sure elected officials know we are 
paying attention.

Many of us do a very good job of that 
in our own backgrounds, whether through 
stories and editori-
als, or over-the-fence 
conversations with 
our elected officials, 
who often also are our 
neighbors.

There is some-
thing to be said about 
solidarity and making 
a show of force. One 
of the best ways that 
we can let elected 
officials know that 
we’re still here and 
still watching is by 
showing up together 
for KPA Day at the 
Capitol.

This event ended 
for several years because participation fell 
so low. A turnout looked worse than not 
having the event at all.

Now that this has again become an an-
nual event, we need to your participation to 
keep our voice heard and our presence seen.

Starting in 2020, the annual convention 
is moving to its more traditional spring-
time schedule. That means KPA Day at the 
Capitol is just that – a single day. We hope 

this will make it easier for publishers and 
editors from across Kansas to attend.

I would like to personally invite each 
of you to join us. Emily and the rest of the 
staff also want to hear from you about how 
this day should look. It’s a great chance 
to see your local legislators face-to-face, 
to come into their turf and see how they 
operate.

My experience is that my local legisla-
tors appreciate the effort to visit them in 

Topeka. It can be a 
pleasant experience, 
and it’s a chance to 
share ideas on what 
matters are most 
pressing in the still 
young legislative 
session.

More details will 
come as we move 
into the new year. If 
you haven’t joined us 
in a while, you may 
be hearing from me 
or one of our board 
members to see if 
we can coax you to 
Topeka for a day.

It’s a day that’s im-
portant for us as an organization and as an 
industry. We hope you feel the same way.

Feb. 13, 2020 – mark your calendars 
now.

Travis Mounts is president of the 
Kansas Press Association for 2019-20 and 
managing editor and co-owner of Times-
Sentinel Newspapers, based in Sedgwick 
and Sumner counties.
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Travis Mounts

Plan to join your colleagues Feb. 13 at Capitol

If public notice moves 
to government operated 
websites, what guarantee 
do we have that informa-
tion now in public view 
will remain that way? And 
what guarantee do we have 
that those records aren’t 
changed when something 
becomes too expensive, too 
embarrassing or too much 
of a hassle to fix?

Continued from Page 1

Paywall
after a previous employee left in August 
2017) had launched it. In the paywall’s 
first three months, the Shawnee Mis-
sion Post had hit the milestone of 1,000 
subscribers at $5.95 per month — the 
goal Senter had set for its first year. More 
civic-info coverage replaced restaurant 
closures and car crashes, and the Post has 
now grown to 2,650 fully paying subscrib-
ers. That’s an annual run rate of nearly 
$190,000.

“We started to look at what was con-
verting people who just visited the page to 
people who wanted to pay us,” Senter said. 
“The accountability journalism, the Civics 
101 content we put out there — that was 

the kind of stuff that seemed to get people 
over the hump and giving us money every 
month…Things that were on the fires-and-
car-accident side of things would get a lot 
of page views, but didn’t seem to have 
lasting impact on the way that people live 
their lives around here.”

The Post hasn’t tweaked its sub-
scription price much since introducing 
it — though the first month is now 99 
cents — and a 430-respondent subscriber 
satisfaction survey in January showed that 
a broad majority is happy with the value 
that the subscription provided. Senter 
had researched the price point of national 
subscriptions and that of its nearest major 
metro newspaper, McClatchy’s Kansas 
City Star, and aimed for a $1.99 price tag.

“I had a friend much wiser than I [who 
said] no matter what the rate is, a lot of 

people just aren’t going to pay,” he said.
Getting people over the paywall is the 

first problem; keeping them is another 
battle. Some 500 or 600 accounts have 
canceled their subscriptions, but Senter 
said it’s unclear how many of those signed 
up to read just one article (after using 
up their two free page views) and then 
canceled, or how many ran into their own 
financial constraints and decided to cut the 
Post.

“We have a lot of people on fixed 
incomes” in the community, Westhoff 
said. And being a two-person operation, 
the Post hasn’t had the time to dig into the 
data yet, Senter said.

But the subscription revenue has proven 
to be such a reliable source for the Post 

See POST on Page 5
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that it will cut the quantity of display ad-
vertisements by 20 percent next year. The 
prices for the remaining ad slots will rise, 
but the user experience (which will be the 
same for subscribers and non-subscribers) 
should improve.

“Our market has enough large institu-
tional organizations that have ad budgets 
that they want to reach the breadth of our 
audience, and we present a pretty unique 
opportunity to do so,” Senter said. “Mar-
kets in more rural, less affluent areas may 
not have enough of a volume of those or-
ganizations to make the premium-package 
approach work.”

Two years in, Westhoff said, “we know 
traffic is still increasing and our competi-
tors [in traditional media] are folding ... 
we’re in a strong place to diversify our 
revenue streams and make it a pleasant 
experience for everyone.”

But again, this won’t be feasible for ev-
ery publisher. A number of LION members 
have narrowed their focus to reader rev-
enue, via paywall or direct public offering 
or more, after establishing themselves in 
their communities over several years. And 
they were also the ones that had cobbled 
together enough money to pull the trigger 
on a new idea with a hefty cost to start out. 
(The paywall service the Post uses comes 
with a $1,500-plus setup price.)

“From our experience, having that di-
rect financial relationship with readers [has 
worked],” Senter said. “I hope more LION 
publishers will look to it, but you have to 
have that established relationship.”

SOLD!
The Clay Center Dispatch
Previously owned by Ned Valentine

Acquired by Flint Hills Media
“I want to thank Ed Anderson of National Media Associates for his

 professional work on this transaction.”
Ned Valentine, former Publisher

Family owned since 1881

We look forward to speaking with you about 
the potential of representing you in the 

sale of your company.

National Media Associates

NATIONAL
 MEDIA 

ASSOCIATES
Brokers - Consultants - Appraisers

Edward M. Anderson
417.338.6397

Fax: 417.338.6510
P.O. Box 2001

Branson, MO 65615

Thomas C. Bolitho
580.421.9600

Fax: 580.332.3949
P.O. Box 849

Ada, OK 74821

Post
Continued from Page 4



MANAGEMENT
PUBLISHER — Publisher needed for 
twice-weekly newspaper in Alliance, 
Nebraska. Family-owned for generations, 
affiliated with the Seaton group. Beauti-
ful Sand Hills setting. Debt-free operation. 
Pay commensurate with experience, with 
an opportunity for ownership. Contact Ned 
Seaton, nseaton@themercury.com. (7-2)

PUBLISHER- Three newspaper paper 
group in southwest Oklahoma is seeking 
candidates for the publisher’s position. Can-
didates should be experienced in communi-
ty journalism, preferably with a background 
in advertising and marketing, but also with 
an understanding of newsroom operations 
and managing employees. Candidates must 
also be leaders with strong people skills. 
Please email a cover letter and resume to 
Scott Wesner at wesnermedia@gmail.com.
 
NEWS
ASSISTANT MANAGING EDITOR — 
A full-time assistant editor is needed at 
The Chanute Tribune and Parsons Sun. 
The ideal candidate should have extensive 
knowledge of and experience in InDesign 
and Photoshop, have a demonstrable talent 
for covering local community news and 
uncovering special feature stories, and the 
ability and desire to be a team player and 
self-starter. Our two newspapers are inde-
pendently owned and will stay that way. We 
are located in Southeast Kansas, two hours 
or less from KC, Tulsa, Wichita and Joplin. 
We offer health, dental and life insurance, 
as well as generous paid time off. Salary is 
commensurate with experience, and there 
is room to grow from this position. Send 
resume with references and story/photo 
examples to Shanna L. Guiot, Publisher, PO 
Box 559, Chanute, KS  66720 or email to 
shanna@chanute.com

COPY EDITOR/PAGE DESIGNER - 
Newspaper and digital media company in 
vibrant Midwestern college town is seeking 
a talented copy editor/designer to work on 
a team that edits a variety of content and 
designs both print and digital pages. Can-
didates should have excellent writing and 
grammar skills, as well as a command of AP 
style and experience laying out print pages 
with Adobe InDesign. The job requires eve-
ning and some weekend and holiday hours. 
Duties include editing stories for print and 
online, writing engaging headlines, design-
ing news and sports pages and working 
closely with other night editors to produce a 
high-quality publication on deadline.

The Lawrence (Kan.) Journal-World oper-
ates a seven-day morning newspaper that 
is delivered to about 10,000 households in 
Lawrence and northeast Kansas. In addi-
tion, the company operates LJWorld.com, 
a comprehensive news website that attracts 
about 25,000 daily users and is supported 
by a strong base of digital subscribers. the 
company also publishes KUsports.com, 
which provides complete cover of athlet-
ics at the University of Kansas.  Lawrence 
is a growing community of about 100,000 
people, and is a short 30-minute drive from 
the Kansas City metropolitan area. Law-
rence is home to the University of Kansas, 
and offers a host of cultural and sporting 
amenities to its residents. 

The company offers a competitive wage 
based on experience and qualifications. The 
company’s benefits package includes health 
insurance, paid vacation, sick leave, and 
401(k) retirement plan.  Applicants should 
send a cover letter and resume to Managing 
Editor Kim Callahan at kcallahan@ljworld.
com. Finalists also should be prepared to 
take a copy editing test as part of the inter-
view process.

REPORTER -The Wichita Business Journal 
is searching for a reporter who can build 
a list of strong sources, break news, write 
sophisticated and impactful cover stories 
and own their beats. Candidates should 
be able to mine data for stories, use social 
media as a reporting tool and make connec-
tions with the Wichita business community. 
This person will relish the opportunity to 
scoop the competition daily, online and in 
print. The Wichita Business Journal is an 
award-winning, highly respected source of 
business news in Wichita and south-central 
Kansas. The WBJ and its 40+ sister publica-
tions are part of American City Business 
Journals, the No. 1 source for local business 
news in the nation. Contact Editor-in-Chief 

Bill Roy: broy@bizjournals.com. (5-25)

REPORTER - If you are an eager, hungry 
journalist with feet planted firmly in both 
the old-school print as well as the digital 
and social media worlds, the Great Bend 
Tribune, a sweepstakes award-winning 
daily, is looking for you. We need someone 
in our newsroom with a nose for news and 
the stories behind the stories. They must be 
reliable, accurate while being great com-
municators comfortable with the diverse 
platforms used by newspapers today. Job 
entails beat reporting, updating social media 
sites, and creating news content the Tribune 
and its special sections. If this fits you and 
you want to be a part of our news team, 
please send letter, writing samples, resume 
and references to Dale Hogg, managing edi-
tor, Great Bend Tribune, 2012 Forest Ave., 
Great Bend, Kan., 67530, or to dhogg@
gbtribune.com. (3-20)

REPORTER NEEDED — now for western 
Kansas twice-weekly, near lake with state 
park and federal reservoir, great hunt-
ing, fishing hiking, biking. Cover city and 
county, schools and more, features and 
creative coverage. Help with page design, 
learn the craft of newspapering. Pay com-
petitive, based on experience, plus benefits. 
Contact Dana Paxton, general manager, at 
dpaxton@nwkansas.com, and Steve Haynes 
at steve.haynes@nwkansas.com  EOE/M/F/
D/V (1-4)

ADVERTISING
VIDEO PRODUCTION - Garnett Pub-
lishing, Inc., publishers of The Anderson 
County Review in Garnett and The Trad-
ing Post in Lawrence, is launching a video 
production department to produce fast, 
effective digital video advertising for our 
clients to be distributed through a number of 
online and social media channels. We need 
either an experienced video editor to assist 
in project production, or an accomplished 
beginner anxious to boost his/her resume 
who can take direction from our sales staff 
on behalf of our clients. You should have an 
understanding of deadline-focused opera-
tions, have your own equipment/software 
and remote work facilities. Compensation is 
on a project-by-project basis. If you’re inter-
ested send links to some of your work, your 
fee structure & expectations, a description 
of your experience and explain how your 
work can help our clients succeed, to Dane 
Hicks at dhicks@garnett-ks.com.

6          Kansas Press Association, 5423 S.W. 7th, Topeka, KS 66606 • www.kspress.com • (855) 572-1863

Marketplace

See MARKETPLACE on Page 7

Are your ads still timely?

The Marketplace Page is how we 
tell each other about job open-
ings, newspapers for sale and 

miscellaneous items for sale.
Ads on this page that have run 

for more than six months (except for 
newspapers for sale) are removed. 
Please resubmit if jobs are still open.

Please review the remaining ads on 
this page and indicate to ebradbury@
kspress.com if they are still timely.
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KPA Staff
Emily Bradbury
Executive Director,

Member Services Director
ebradbury@kspress.com

(785) 213-8524

Judy Beach
Bookkeeper

jbeach@kspress.com

Amber Jackson
Advertising Director

ajackson@kspress.com

Lori Jackson
Administrative Assistant/Advertising

ljackson@kspress.com

Emma Platt
Office Intern

eplatt@kspress.com

KPA Consultants
Doug Anstaett

Consultant, Lobbyist
danstaett@kspress.com

(785) 249-1108

Max Kautsch
Legal Hotline, Media Law

(785) 393-5520
maxk@kautschlaw.com

Mike Kautsch
Media Law, KU School of Law

mkautsch@ku.edu

Friends of KPA
Ron Keefover

Retired, Kansas Court System
President

Kansas Sunshine Coalition 
for Open Government

ronkeefover@gmail.com
(for questions on cameras in the 

courtroom and KORA-KOMA as it 
relates to the court system)

Marketplace/cont. from page 6

RETAIL ACCOUNT EXECUTIVE — The 
Great Bend Tribune is seeking a full-time 
Retail Account Executive or Sales Team 
Leader to join their award winning team. 
This strategic position will be responsible 
for bringing innovative advertising solu-
tions to local businesses in Central Kansas. 
The right candidate will be a resourceful, 
performance-driven professional that has 
the tenacity to grow sales and market our 
customers. Computer and presentation skills 
are required for this position as well as a 
good driving record and reliable transporta-
tion.

The ideal candidate will have experience 
selling both print and digital advertising 
with a proven track record of delivering 
meaningful and compelling solutions for 
clients. He/she must be a team player will-
ing to inspire and be inspired by being part 
of a dynamic media company focused on 
customer service.

Responsibilities include: Develop and main-
tain positive and productive relationships 
with our clients and staff, use professional 
selling techniques and marketing skills to 
close sales or upgrade existing accounts, 
increase and build client base, provide client 
feedback to internal team as appropriate, 
effectively communicate sales information 
and opportunities internally, calculate, input 
and maintain records of sales, attend train-
ing and meetings as appropriate, network 
with local community professionals and 
assist in developing and growing market 
share.

Compensation includes a base plus com-
mission with established account list and 
benefits.

To apply send your resume and cover letter 
to: Mary Hoisington, Great Bend Tribune, 
2012 Forest Ave., Great Bend, KS 67530 or 
email: mhoisington@gbtribune.com

ACCOUNT EXECUTIVE - The Iola Reg-
ister is a locally owned newspaper. We are 
looking for a Sales Representative to join 
our ambitious team. This position would 
offer dynamic advertising solutions to local 
businesses. Email advertise@iolaregister.
com for more information. 

DESIGN
GRAPHIC ARTIST/PAGINATOR/
DESIGNER -  Creative individual as a 
full-time paginator/graphic designer. Job 

involves laying out pages, working with 
graphics and photos, and updating the web-
site and social media. There may be some 
reporting duties as well. Involves evening 
and weekend work. Must be reliable, quick 
but accurate, and have a keen eye for design 
and sense for details. If this fits you, please 
send letter, portfolio, resume and references 
to Dale Hogg, managing editor, Great Bend 
Tribune, 2012 Forest Ave., Great Bend, 
Kan., 67530, or to dhogg@gbtribune.com.

PRODUCTION
PRESS OPERATOR — Accepting re-
sumes for Press Operator at progressive, 
family-run newspaper in Weatherford, Okla. 
Experience with Goss Community press 
helpful. Attractive compensation and re-
location packages. Contact Phillip Reid at 
580-772-3301 or email resume to Phillip@
PhillipReid.net. (3-27)

PART-TIME PRESS OPERATOR — The 
Great Bend Tribune is seeking a part-time 
press operator to join our printing team. 
The ideal candidate will have previous 
web press experience, including print of 
process color and press make-ready. Good 
work ethics along with mechanical skills 
and ability to react quickly to print related 
problems. We are willing to train the right 
person. Job requirements include: • Current 
valid driver’s license with clean driving 
record, ability to pass a written fork lift test 
and train on lift; • Color vision and depth 
perception; • Ability to lift a minimum of 75 
pounds; • Ability to read and comprehend 
written and/or oral English instruction along 
with ability to communicate effectively with 
team members. To submit a resume with 
references or request an application contact 
jaudus@gbtribune.com.

NEWSPAPERS FOR SALE
Rawlins County Square Deal, weekly 
newspaper in northwest Kansas. Official 
city, county and school publication. Only 
newspaper in county. Strong subscription 
and advertising base and supportive com-
munity. Sale includes building, up-to-date 
equipment and software, archives and 
active e-paper. Call 817-805-3600 or email 
editor@squaredealnews.com for more 
information. (7-5)

136 year old weekly newspaper in southeast 
Kansas. Owner wishing to sell publication, 
which he has owned for 39 years. Steady 
subscription base, located in historic Kansas 
town. Inquire through KPA by emailing 
ebradbury@kspress.com. (6-14)
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Want to win a free KDAN 
for a local advertiser while 
promoting civic engagement 

and learning? Read on, friends. 
In September, the Annenberg Public 

Policy Center released the results of 
the 2019 Annenberg 
Constitution Day 
Civics Survey.

The study revealed 
many blind spots for 
Americans when it 
comes to the civic 
knowledge but the 
one that stood out to 
me was this – only 39 
percent of Americans 
can name the three 

branches of government. 
And 22 percent of Americans couldn’t 
name even one. 

We want to be a part of the 
solution. We, as an association of news 
publications, have a vested interest in 
having a civically engaged readership.

The survey found a link between 
high school civics classes and civics 
knowledge.

A regression analysis showed that 
people who said they took high school 
civics were more likely to know the 
answers to six survey “knowledge” 
questions, including naming the various 

branches of the U.S. government.
The same held true for people who said 

they were greater consumers of the news, 
whether print, television or online.

“While this marks 
an improvement, 
the overall results 
remain dismal,” 
said Kathleen Hall 
Jamieson, director 
of the Annenberg 
Public Policy Center.

“A quarter of 
U.S. adults can 
name only one of 
the three branches 
of government and 
more than a fifth can’t name any.

“The resilience of our system of 
government is best protected by an 
informed citizenry. And civics education 
and attention to news increase that 
likelihood.” 

Earlier this year, the Wisconsin 
Newspaper Association held its first ever 
Wisconsin Civics Games.

With the WNA staff’s help, we put 
together a plan to host the first Kansas 
Civics Games on April 2, 2020 in Topeka. 
We are limited to 26 teams and our 
registration deadline is Jan. 5, 2020.

This is where you come in. 
Reach out to your local social studies 

and government teachers. If you, as a 
KPA member, sponsor a local team by 
paying their $150 registration fee, you 
will be listed as an official sponsor of 

the Kansas Civics 
Games and will 
receive the official 
Kansas Civics 
Games 2020 T-shirt.

If your team 
ultimately wins, you 
will receive a free 
KDAN network ad 
for the advertiser 
of your choice (a 
$1,800 value).

And you will earn 
one year of bragging rights among the 
membership and, let’s be honest, that’s the 
best prize of all. 

So let’s work together to raise the 
civics learning bar while engaging your 
local high school by sponsoring a team in 
the first ever Kansas Civics Games.

The $150 registration fee is a small 
price to pay to help raise civic awareness 
and engagement in your community.

Click here for more information on the 
Kansas Civics Games and how to register. 

Emily Bradbury is executive director 
of the Kansas Press Association.

Let’s work together to raise civics learning bar

Emily Bradbury

We want to be a part 
of the solution. We, as 
an association of news 
publications, have a 
vested interest in having 
a civically engaged 
readership.

Foundation. “It’s time to ask searching 
questions of ourselves as a society about 
how much we value local news, and what 
we’re prepared to do to ensure its future.”

With just one in five Americans sub-
scribing or donating to local news organi-
zations, the financial base for the industry 
is limited, the report found. Americans 
believe that individuals, philanthropic or-
ganizations and tech platforms should help 
close the financial gap for local news.

Americans are deeply divided on 
whether subsidies are appropriate, even as 
some experts have argued that they are a 
key part of the funding puzzle: 66 percent 
oppose support from the federal govern-
ment for local news, and 60 percent from 
the local government.

Views on subsidies vary greatly by po-
litical affiliation, with most Democrats (53 
percent and 61 percent) saying they favor 
federal tax funds and local tax funds, re-
spectively, to support local news organiza-

tions, while most Independents (30 percent 
and 37 percent) and Republicans (8 percent 
and 14 percent) do not.

One of the chal-
lenges is that Ameri-
cans still believe 
local news is doing 
well financially. Yet 
as news publishers 
compete with search 
engines and digital 
platforms for adver-
tising revenue, the financial strain on local 
news organizations – especially newspa-
pers– has hollowed out newsrooms, leaving 
some communities without a fundamental 
democratic institution.

While the study’s results are sobering, 
the research did uncover potential solutions.  
Educating the public on the benefits of local 
news for American democracy, and its cur-
rent financial straits, increased Americans’ 
likelihood of financially supporting local 
news, the study found.

In addition, the Gallup/Knight report 
found:

r Americans take pride in their local 
newspapers. Six in 10 Americans consider 

the local newspaper in their community an 
important symbol of civic pride (44 per-
cent) or the most important symbol of civic 

pride (15 percent). 
r The subscriber 

base for local news 
has shrunk dramati-
cally: 34 percent say 
they have at one point 
paid for local news, 
and only 20 percent 
have paid in last year.

r No one type of content will help news 
organizations regain subscribers: When 
asked what would make news consum-
ers re-up their subscriptions, no common 
themes emerged, though special content 
and discounts were the most often chosen 
responses, each by 31 percent.

r There’s little consensus on how – or 
whether – to sustain local newspapers. 
Nearly half (47 percent) of Americans 
say local newspapers are vital and should 
be preserved, but there is a deep partisan 
division about whether those newspapers 
should be allowed to fail if they can’t sus-
tain themselves. 

To read the full report, go here.

Local news
Continued from Page 1

One of the challenges is 
that Americans still believe 
local news is doing well 
financially. 

http://kspress.com/kansas-civics-games
https://knightfoundation.org/press/releases/new-gallup-knight-study-local-news-should-be-available-to-all-yet-americans-divided-on-how-to-pay-for-it/

