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HEALTHCARE AD
Nondaily Division 1

FIRST PLACE

Baldwin City Signal

Just a nice “clean” ad that is easy to read, has a clear message
and good use of photo!

SECOND PLACE

Larned Tiller & Toiler

Color makes this layout and its copy stand out. Tells reader all
he needs to know because of informative and clear copy 
writing.

Susan Shank

THIRD PLACE

Rush County News

Ad is simple and to the point. Easy to read - good use of 
photos. Might have had kept type under picture identifying 
staff. They like to see their names in your newspaper. Still, a 
good ad.

Tim Engel

Job Number: 327439,  
Customer: Chris Leiszler DDS,  
Start Date: Thu, 3 Dec 2009,  
End Date: Thu, 31 Dec 2009,  
Sales Rep: Jill Underwood,  
Creative: eb 
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HEALTHCARE AD
Nondaily Division 2

FIRST PLACE

Russell County News

Cute! An ad you’ll read.

Pam Soetaert

SECOND PLACE

Russell County News

Love the pictures, it looks relaxing.

Pam Soetaert

THIRD PLACE

Linn County News

Well laid out and designed ad.

Jennifer Holland

FAX
958 E. Wichita, Russell, KS 67665.

Phone 785-483-2116 • Fax Number 483-4012 • E-mail: russell@mainstreetmedia.us

THIS IS YOUR PROOF

CHECK APPROPRIATE BOX AND SIGN ON 
THE X THEN FAX BACK TO: (785) 483-4012

RUSSELL COUNTY NEWS

Ad Size 2 x 5.5

RCN

Cost $66

❑ Ad OK as is

❑ Needs Corrections

No New Proof

❑ Needs Corrections

New Proof

Comments 

SIGNATURE    X

IT’S TIME TO CLEAN THOSE

CHOMPERS 

Michael R. Jones,Michael R. Jones, DDSDDS
Monday - Thursday 8 am - 6 pm 

1-800-466-91341-800-466-9134
785-483-2411• 300 N Main, Russell 

Cosmetic Dentistry, 
New & Emergency Patients

Welcome
Most Insurance Plans Accepted

Financing Available

Make an appointment
now, before they head 

Back to School!
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HEALTHCARE AD
Nondaily Division 3

FIRST PLACE

Osage County Herald-Chronicle

Excellent use of space and good layout.

Kendra Harnden

SECOND PLACE

Osage County Herald-Chronicle

Good layout - like the reverse background.

Kendra Harnden

THIRD PLACE

Southwest Times

Good use of color, copy a little hard to read, needs to be 
bolder/darker.

Katie Taylor

Volunteers needed
week nights & weekends

Osage Nursing Center
1017 Main Street 

Osage City, KS 66523
(785) 528.3138

Come be a part of 
our family

Come see our new technology

AccuNurse enables us to provide the personalized, specialized care that 
our residents and their families want & deserve.
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HEALTHCARE AD
Daily Division 1

FIRST PLACE

Fort Scott Tribune

Soothing, relaxing, well designed ad.

Sara Simonds

SECOND PLACE

Fort Scott Tribune

Well written and well made.

Vickie Morgan

THIRD PLACE

Ottawa Herald

Though well laid out the graphic looked a bit muddy.  Wished
it would not have been blurred.

Kimberley Szepski
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HEALTHCARE AD
Daily Division 2

FIRST PLACE

Great Bend Tribune

A very nice well built ad.

Karma Byers

SECOND PLACE

Great Bend Tribune

Easy to read and understand.

Karma Byers

THIRD PLACE

Garden City Telegram

A well done ad.

Krystal McCray

VEIN SCREENING

Dr. Oberhelman & Staff are making routine visits to 
Great Bend for screenings, follow-ups and treatments

Stephanie V. Oberhelman, 
D.O.

Board Certified in 
General Surgery

Specializing in Phlebology

Tina Sholl
Advanced Registered

Nurse Practitioner

Have your legs gone from feeling good 
to feeling painful and heavy?

Do you have leg cramps or swelling? This isn’t a cosmetic issue – it’s a medical issue. With minimal 
down time, you can be treated in the doctor’s office and feel the relief. Find out if VNUS 
Radiofrequency Ablation is the best treatment option for you. These procedures are covered by most 
insurance companies. Have your legs treated in the office by Dr. Stephanie Oberhelman, a surgeon 
who specializes in the treatment of vein disease, and return to normal activities the next day!

Call now to schedule your appointment
1-800-945-7308

Dr. Stephanie Oberhelman
Healthcare Suites
1031 Jackson Square
Great Bend, Ks.
www.sspaonline.com

Providing comprehensive treatment 
for venous insufficiency.
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HEALTHCARE AD
Daily Division 3

FIRST PLACE

Hutchinson News

Clean ad.

Rebecca Starkey

SECOND PLACE

Hutchinson News

Great ad!

Josh Hermandez

THIRD PLACE

Salina Journal

Creative!



PAGE 258 

ENTERTAINMENT AD
Nondaily Division 1

FIRST PLACE

Baldwin City Signal

Not a bad ad - would liked to have seen logo stand out a little
more. Tends to get lost among all the message copy. Like the 
graphics of the logo however.

SECOND PLACE

THIRD PLACE
Job Number: 319691,  
Customer: Melange Apron,  
Start Date: Mon, 14 Sep 2009,  
End Date: Mon, 14 Sep 2009,  
Sales Rep: Jill Underwood,  
Creative: cb 
 

Ice Cream Patio

Outdoor 
Seating

Playroom for Kids

Check out our website at www.melangeapron.com 519 Ames Street • Baldwin City, KS • 785-594-0519

Grand Opening!
Restaurant

WIFI Internet Available

StorytellingCoffee Bar

Lounge

#1 #2 #3
PROOF

L a w r e n c e

Journal-World

Please X aPProPriate BoX

O.K. as is
O.K. with changes
additional PROOF
required after changes

Ad Rep or Coordinator 
Signature

Emailed to Rep
Date & Time:

Spell Check
Creative imaging Checklist
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ENTERTAINMENT AD
Nondaily Division 2

FIRST PLACE

Atchison Globe

Just a fun ad.

Janice Smith

SECOND PLACE

Russell County News

Well laid out, would have liked to see the color less muted.

Randy Johnson

THIRD PLACE

Linn County News

Straight and to the point.

Amy Bradley
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ENTERTAINMENT AD
Nondaily Division 3

FIRST PLACE

Southwest Times

Very nice layout! Good use of shading and color and easy to 
read. Stands out.

Katie Taylor

SECOND PLACE

Osage County Herald-Chronicle

Very nice layout good use of space.

Kendra Harnden

THIRD PLACE

Osage County Herald-Chronicle

Good layout.

Kendra Harnden
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ENTERTAINMENT AD
Daily Division 1

FIRST PLACE

High Plains Daily Leader

Well designed and laid out.  Excellent use of color.

Natasha Y. Booth

SECOND PLACE

Fort Scott Tribune

Simple and to the point.

Sara Simonds

THIRD PLACE

Junction City Daily Union

Ad is way too dark but all the details are there.  Makes a good
ad.

Tracy Sender
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ENTERTAINMENT AD
Daily Division 2

FIRST PLACE

Great Bend Tribune

Strong headline, great picture.

Nick Grubbe

SECOND PLACE

Hays Daily News

Excellent use of strip ad.

Doug Kepka and Eric Rathke

THIRD PLACE

Great Bend Tribune

Everything bold is not a good idea.  Too heavy.

Nick Grubbe
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ENTERTAINMENT AD
Daily Division 3

FIRST PLACE

Salina Journal

Wow!  Great job!

Jamie Jeffries

SECOND PLACE

Salina Journal

Lots of information - but tastefully done

Jamie Jeffries

THIRD PLACE

Wichita Eagle

Great ad!

Colette Hunt
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Nondaily Division

FIRST PLACE

Larned Tiller & Toiler

This ad has impact.  Clean, easy to digest content. Excellent 
use of color.

Susan Shank

SECOND PLACE

Atchison Globe

This is a great small space ad. Good use of photo help grab 
reader.

Christy McKibben

THIRD PLACE

Larned Tiller & Toiler

Good use of in store photo and color. A well conceived ad.

Susan Shank

Delaney Implement Company Inc.

Call Jim at
620-525-6221

or
800-982-4733

Jim Delaney, Hustler Dealer

800-982-4733
620-525-6221  

East Highway 156
Burdett, KS

At Delaney Implement You’ll Find That Perfect 
Gift for the Farmer on Your Christmas List

Give Jim a Call Today!

Power Grease Guns
................................... from $22500

Shop Vacs
...................................from $22900

Space Heaters
.................................. from $33900

Toy Tractors
and Implements

Email: delaneys@gbta.net

Power Washers
from $62500

Gas Powered 
Generators
from $76500

Snowblowers
from $192900

plus…

Dolmar
Power Products
including Chain Saws
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AGRICULTURAL AD
Daily Division 1

FIRST PLACE

Colby Free Press

To the point clean ad.

SECOND PLACE

Iola Register

Well laid out.

Sarah Weide

THIRD PLACE

Junction City Daily Union

Where’s the headline?

Jacob Keehn
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AGRICULTURAL AD
Daily Division 2

FIRST PLACE

Great Bend Tribune

To the point. Too bad the registration was off.

Nick Grubbe

SECOND PLACE

Great Bend Tribune

The headline does not flow, though the ad looks nice.

Nick Grubbe

THIRD PLACE

Hays Daily News

A nice looking ad.

Desi Hammett and Eric Rathke
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AGRICULTURAL AD
Daily Division 3

FIRST PLACE

Hutchinson News
Josh Hernandez

SECOND PLACE

THIRD PLACE
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AD SERIES OR CAMPAIGN
Nondaily Division

FIRST PLACE

Miami County Republic

Very educational series of ads.  These ads offer benefits to the
reader.

Lori Massey

SECOND PLACE

Derby Informer

Testimonials are always a good idea.  Layout is clean with 
good use of white space.

Monica Woolard

THIRD PLACE

Derby Informer

Good campaign - ad says “we care” about our patients in a 
simple, yet creative way.

Monica Woolard

miamicounty.reeceandnichols.com

You must close before JuNe 30, 2010

(913) 294-4700
An Independently Owned and Operated Member of the Reece and Nichols Alliance, Inc.

$8,000 TAX CREDIT
Less than 75 days to 

be under contract

NOW IS THE TIME!
DEC. 1, 2009-APRIL 30, 2010

Don’t Delay!
Call or come by our office• Interest rates are low

• Increased income limits
• Number of homes on the market is high
• Tax incentives are for a limited  
    time only
• Reece & Nichols agents  
   specialize in first-time  
   home buyers program

*Some restrictions apply. See your tax adviser for details.

$6,500 Homeowners Tax Credit* if you 
have owned a home 5 years or more.
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AD SERIES OR CAMPAIGN
Daily Division 1

FIRST PLACE

High Plains Daily Leader

The pictures tell the story with strong headlines. Excellent.

Rhett Wettstein

SECOND PLACE

Junction City Daily Union

Clean and to the point.

Jacob Keehn

THIRD PLACE

Ottawa Herald

Clean and to the point.

Linda Brown



PAGE 270 

AD SERIES OR CAMPAIGN
Daily Division 2

FIRST PLACE

Garden City Telegram

Nice ads, informative and designed well.

Krystal McCray

SECOND PLACE

Hays Daily News

Keeping it simple worked.

Doug Kepka

THIRD PLACE

Great Bend Tribune

Ads are too busy and too bold.

Nick Grubbe
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AD SERIES OR CAMPAIGN
Daily Division 3

FIRST PLACE

Wichita Eagle

All “great” ads - clean - uncluttered - easy to read

Laurie Dean

SECOND PLACE

Hutchinson News

.To the point ad

Jenny Burgett

THIRD PLACE

Hutchinson News

Nice small campaign.

Scott Oswalt

      THE  WICHITA EAGLE  Special Advertising Section   Sunday, August 16, 2009    1

 AUGUST AUGUST AUGUST AUGUST AUGUST

 SALE SALE SALE SALE SALE

 10-8
 1-5

 10-6 OTHER 
 DAYS

 MONDAY
 & THUR

 OPEN
 SUNDAY

 HOURS

 Visit Horton’s Online! www.hortonsfurniture.com

 12 Months No Payment,
 No Interest Option

 Special terms of 12 months no payment, no interest 
 option will apply to purchase charged with approved 

 credit to your Horton’s Furniture card issued by Wells 
 Fargo Financial National Bank. No payments are 

 required during the option period. The no interest 
 option means there is no interest if your purchase is 

 paid in full within 12 months after the date of 
 purchase; otherwise, interest accrues from date of 
 purchase at the regular APR. The regular APR is 
 23.40% as of 3/1/08. The APR may vary. $499 

 minimum purchase required. See Store for details.

 10915 W. Kellogg, Wichita, KS 67209  Phone 722-5090 or 1-800-227-0178

 F U R N I T U R E F U R N I T U R E

 Come See the Difference!

 “We Buy For Less, So You Can Too!”

 Worldwide Buying Power;
 Hometown Service!

 All advertised items are 
 subject to prior sale

 APPLY FOR CREDIT ONLINE AT
 www.hortonscredit.com

g
e

159

 $ 799
 2 pc.

 Sectional

 Furniture Savings Furniture Savings
 Event Of  The Ye ar! Event Of  The Ye ar!

 12 MONTHS 12 MONTHS
 NO PAYMENT NO PAYMENT
 NO INTEREST NO INTEREST

 *

 Every Sofa - Every Recliner Every Sofa - Every Recliner
 Every Mattress . . .  Every Mattress . . . 

 EVERYTHING in the Store is EVERYTHING in the Store is
 REDUCED for QUICK CLEARANCE! REDUCED for QUICK CLEARANCE!

 Plus Pl u s

 “SPECIAL PURCHASE” The 2 pc Hadley sectional is just  “SPECIAL PURCHASE” The 2 pc Hadley sectional is just 
 an outstanding Urban Loft style in a fantastic collage  an outstanding Urban Loft style in a fantastic collage 
 of earth tone microfibers accented by the walnut  of earth tone microfibers accented by the walnut 
 leather like base, back and arms.  This is a once in a  leather like base, back and arms.  This is a once in a 
 lifetime chance to own this at this price. lifetime chance to own this at this price.

 “Westbrook”  A new 81” transitional frame featuring Chestnut 
 Chenille body cover with accent pillows.  Matching Loveseat 
 $429, Accent Chair $329.

 $ 449
 Sofa

 $ 479
 Sofa

 “Heights”  92” Casual Sofa with Plush Pillow 
 top seating all covered in durable yet soft Taupe 
 Microfiber.  Matching Loveseat $449

 “Special Purchase”  We purchased all the remaining stock of 
 this 81” Traditional Sofa in a rich panel match jacquard cover . 
 Matching Loveseat $469

 $ 499
 Sofa  $ 649

 Sofa

 84” Transitional off the floor Sofa  featuring a subtle reverse camel 
 back and tailored pad over arms. Covered in soft camel corduroy 
 with tapestry correlate bolster pillows.  Matching Loveseat $619

 89” Traditional Sofa  featuring a dramatic 
 reverse camel back with diamond tufting and 
 fringed accent pillows.  Matching Loveseat $669

 99” Traditional Sofa  featuring a Charles of London 
 arm style and English bun feet. The textured
 earth tone cover is accented by
 multiple fringed correlate pillows.
 Matching Chair $589

 $ 699
 Sofa  $ 699

 Sofa


